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Jul 2, 2025
Students from the US, UK, and India to compete in sustainable space innovation for Earth’s benefit

CARLSBAD, Calif., July 02, 2025 (GLOBE NEWSWIRE) -- Viasat Inc. (NASDAQ: VSAT), a global communications company, is thrilled to introduce
the Viasat: Space for Good Challenge 2025 initiative, a groundbreaking STEM innovation challenge for students. In the UK, Viasat has collaborated
with sponsors, Lockheed Martin and Astroscale, to contribute to the UK Space for Good 2025 Challenge. In India, associations with BSNL and Indian
government agencies have been key to the program’s success.

Following the success of the 2024 event, this year’s challenge encompasses three distinct tracks across the United States, United Kingdom, and India,
with a focus on the development of sustainable space technology to enhance life on Earth. The challenge is designed to educate, inspire, and
empower the next generation of innovators to think critically about space sustainability and its impact on our planet.

The Viasat: Space for Good 2025 Challenge consists of three stages: students began by articulating their initial concept, then refining it with a digital
entry, and ultimately delivering a 30-minute pitch to industry leaders who will evaluate the top concept using a rubric that takes into account technical,
design, and policy aspects, as well as the feasibility of implementation.

The U.K. finals event will take place in London the week of July 7, featuring A-level (age 15-18) and university-level students. In the U.S., university
students will compete in the finals the week of August 11, while India’s university students will participate in their finalist event the week of September
23. Winners of the final round will receive university scholarships, furthering their education and potential contributions to the field of space technology.

Nik Smith, UK and Regional Director for Lockheed Martin Space, said: “We’re truly excited to be part of the Space for Good Challenge 2025. It
offers young people a fantastic chance to demonstrate their creativity and problem-solving skills by developing sustainable space technology. This
competition is about more than just innovation; it plays a vital role in building the future of the UK’s space industry by nurturing the next generation of
skilled talent. We hope the challenge inspires participants to consider careers in space and opens their eyes to the many exciting opportunities this
field has to offer.”

Nick Shave, Managing Director, Astroscale UK, said: “At Astroscale, we’re proud to support initiatives that inspire and equip young people with the
skills to drive the future of the space industry. With the finals approaching, we look forward to seeing the creativity and ambition these students bring to
the competition, and we’re excited to encourage the next generation as they take their first steps into the space sector.”

John Reeves, Managing Director of Global Affairs at Viasat, said: “The overwhelming volume and quality of submissions to last year’s Viasat
Beyond: Space competition in the UK showed just how passionate young people are about space sustainability. It was an obvious decision to take the
event to the next level with the Space for Good Challenge, encompassing the United States, India, as well as the United Kingdom. We have received a
great deal of interest from students and industry partners, and we look forward to seeing what the next generation dreams up to change the world
through the power of sustainable space solutions.”

Space technology is integral to our daily lives, from transportation to communication and safety. The Viasat: Space for Good 2025 challenge
empowers students to devise solutions that harness sustainable space technology for the betterment of these and other critical areas. By cultivating
innovation and sustainability, we are shaping a future where space-based technology has a positive impact on a global scale, whether on land, in the
air, or at sea.
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people’s lives anywhere they are—on the ground, in the air or at sea, while building a sustainable future in space. In May 2023, Viasat completed its
acquisition of Inmarsat, combining the teams, technologies and resources of the two companies to create a new global communications partner. Learn
more at www.viasat.com, the Viasat News Room or follow us on LinkedIn, X, Instagram, Facebook, Bluesky, Threads, and YouTube.

Copyright © 2025 Viasat, Inc. All rights reserved. Viasat, the Viasat logo and the Viasat Signal are registered trademarks in the U.S. and in other
countries of Viasat, Inc. All other product or company names mentioned are used for identification purposes only and may be trademarks of their
respective owners. 

Viasat, Inc. Contacts:
Richard Jones, External Communications, Richard.jones@viasat.com
Lisa Curran/Peter Lopez, Investor Relations, IR@viasat.com

Source: Viasat, Inc.

https://www.globenewswire.com/Tracker?data=IqnJPU6LhwL4hTD3TtVBzfoWxcDYxUkQaMUZdqNdzJRBJRHlTN-_yWPuvIBrZk65oulNwfs70aYFbmqHVNT4dg==
https://www.globenewswire.com/Tracker?data=zDoD27TnGneNqyAKdMlc7hOZA2m_WE99LVuIkFXClKvq-4HlRBLKcibu2JCt8cMNcuMgcIx3xck4jCrseNDX-pFGjioqWG2wPw_-b1U9AX9dfScbjZu4YxnTQMt9WIsKyhXdILO3532zKSW46EQ2HyPNj0uve9xveV0kpQXt7ZPpepyHH3q3LIbyqHjVQnrVbEB2w0w78iYH7N9Jk21_0tIZYjHo0AfbnXr-x5R7wCoig1UMYKHhDlmjvEAeKGZUWwRttQxuPE8KigBP3RXVzhISw7JFCA88OzkXgYAdWImu6n3nGIelr08G5HA7GGKZaE7Z67OIj0yaYp1kNWJCiuMo0oRerIhKn80s2QgYn9NxJJXtzvmX_MxO9tbdYvPJm0NfNqtWbxB02AU0VuXqC2TbdSgN6la3zjKhxWXB548ZIsueQEzdY35wsV32lOFejL2LRAzazG2HWk9NBqD1KlyOTYhw_LKSGhgaHHpFMjOcYIA-H7XC3A3tHjpE21_bev2k4xm9th4BWXm0olYUnmNCspYmCqS6LjTY616fry2fOYZLWEIj7ahUZWvybRC2P-uHXOFYo6h0_Rb5Q2VzSw==
https://www.globenewswire.com/Tracker?data=IqnJPU6LhwL4hTD3TtVBzX_sUcgdFkusJ3dr6_gnDNXWTZh0LS6AebonEA1NSKEmeIiKzyWjT1SUY8EdyMcFsQMGvWTWffROALCR9Zqann-RLSipM7IRt9NmFvoHdPNT
https://www.globenewswire.com/Tracker?data=4461KH08tqy0nXjH1UXv3A4Y3C1Dj-luc67UyDnePdpXCPXXlPhHEQcHOj6W20PzbN4ubiOvkHGj-uO78-wFdul-KEIzE4JRcVZ5zbClAmI=
https://www.globenewswire.com/Tracker?data=uen_xDHznmkB5DTqhdWt0NfM8qpuu2YPDpqJKgrcMtpeQl6lERAUHPB5Sc9kTlMQ
https://www.globenewswire.com/Tracker?data=DVW9U8HTKnQ7AQQYt-Fq4b9yhhAj_XW8Yp904UGYk6sl5byvkcAsFQPJGy1F9UqVGXBUQXcVjnuJcZa6iGFLwQ==
https://www.globenewswire.com/Tracker?data=OOY5zutoavpzF3CcrwC4T1iyDwTQ_juXjvxdj2qsHBq2iKlTorjGUfx9X9of_TgUpsFyEN29rTaS4bpmp77KFg==
https://www.globenewswire.com/Tracker?data=Sl9LqrkAArwUafh81KixMBQmbOAoHy3yeysRBr3LmUGCIW0Def3F3ASVoAB0XznRD6JsHoELAL236d_KVCfJGnYnsrivpfGHTpIR6p-NhOk=
https://www.globenewswire.com/Tracker?data=c7mhizsTjVbrhLM5qrkgoicLsWlhnC976sf0_alx1fyaDXcWEPHDuLGKBg0bus05okp5kzSkizmFn0c19pXe6Xu8AR_NukLtAH_RMM9gV_M=
https://www.globenewswire.com/Tracker?data=DzJEZARuXCYX1Ugbxu6QKIadA3S8Uo6O_X3jtiE7w6i2ZDDs4D29y8eiYy9ka-1NcnNMGZS1I-qiscrKK10h0A==
https://www.globenewswire.com/Tracker?data=QRJGgkOXNiWpusNpGWUnfB8zhS-jkzlWoViDMGKg-L3IQ7uk08DJY9Zv_NTz2b3_b1et8Od2EwWdbaucZ0NJC-U29x7SiHkBvPPmEKzSWeC_SSCkTtd9Ig2YOLM0b7lZ
https://www.globenewswire.com/Tracker?data=6uUUrBS49DksUGKLWaDDvkjW3nV7K7jXFSMyDKnrHVXv6cZ25RsuclKIGRE-TXnxx0_yg8QONLsor4Qs3NldMQ==
https://www.globenewswire.com/NewsRoom/AttachmentNg/f19815f1-333c-4b47-89e0-78d33b1d873d

