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Viasat gift helps researchers provide guidance to engineering organizations on ways to implement a ‘design thinking’ approach to drive global and
societal impacts
The Design Lab at the University of California San Diego, under the direction of founder Don Norman, has received a $250,000 gift from global
communications company, Viasat Inc. (NASDAQ: VSAT). The investment will support efforts at the Design Lab’s Center for Design-Driven
Transformation (CDDT) to assist companies in using leading-edge design tools and perspectives to stay competitive in an ever-changing business
landscape. Viasat was founded by Mark Dankberg and two UC San Diego alumni, Steve Hart and Mark Miller.
The CDDT is a collaboration between the Design Lab and UC San Diego’s Rady School of Management. Under the direction of Rady School
Professor Michael W. Meyer with Design Lab Associate Director Michèle Morris, the CDDT is dedicated to studying and teaching how design and
business intersect in order to help companies achieve transformative results.
Leadership at Viasat championed the gift, believing a company-wide focus on design and customer experience would stimulate new thinking and
approaches to innovation. Viasat will receive research and education on how to implement human-centered design practices into its business
processes, organizational structure and employee engagement to transition the company into a design-driven organization. Instruction will be provided
through the Rady School’s Center for Executive Development, and mentorship by Rady School and Design Lab faculty. Simultaneously, the CDDT will
gain valuable insight into the most effective strategies for leveraging the benefits of people-centric thinking and doing.
“This intellectual partnership gives Viasat opportunities to challenge current engineering thinking as we strive to deliver products and services that both
address highly-complex societal problems and advance customer experiences,” said Kristi Jaska, vice president of engineering at Viasat. “We
appreciate UC San Diego’s commitment to the field of design and look forward to collaborating on customer experience guided by the principles of
human-centered design.”
Added Meyer, “With this generous gift, Viasat is recognizing the value that design thinking and design doing can bring to large, complex organizations
in technically challenging industries. We are grateful for the opportunity to provide education and guidance to Viasat on integrating design principles
and practices across all aspects of the company.”
“As Viasat and UC San Diego begin the next chapter of our longstanding relationship—one that has generated exceptional educational pathways for
students, a more diverse pool of highly qualified employees for local industry and crucial cross-disciplinary research—we look forward to deploying
design thinking as a critical tool for solving the complex problems of the future,” said Morris.
This gift from Viasat contributes to the Campaign for UC San Diego. Philanthropic contributions to the Design Lab help expand the science of design
through research, community-connected projects, educational opportunity and creating places for people to collaborate. To give, contact Design Lab
Associate Director Michèle Morris at 858-822-0128.
###
About Viasat
Viasat is a global communications company that believes everyone and everything in the world can be connected. For more than 30 years, Viasat has
helped shape how consumers, businesses, governments and militaries around the world communicate. Today, the company is developing the ultimate
global communications network to power high-quality, secure, affordable, fast connections to impact people's lives anywhere they are—on the ground,
in the air or at sea. To learn more about Viasat, www.viasat.com, go to Viasat's Corporate Blog, or follow the company on social media
at: Facebook, Instagram, LinkedIn, Twitter or YouTube.
About The Campaign for UC San Diego
At the University of California San Diego, challenging convention is our most cherished tradition. As one of the top 15 research universities in the
world, UC San Diego is blazing a path to a better future. The Campaign for UC San Diego is a $2 billion comprehensive fundraising effort to transform
the student experience, our campus, and ultimately the world. With philanthropic partnership, we will continue the nontradition as we impact lives here
and across the globe. #GiveUCSD. #ContinueTheNonTradition. Learn more at campaign.ucsd.edu.

